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―Doubling the NIH 

budget was not 

possible without 

Research!America.‖

Speaker Nancy Pelosi (CA), accepting the Edwin C. Whitehead Award at 
the 2009 Research!America Advocacy Awards, March 24, 2009



―The driving force behind the huge 15% 

increase in the NIH budget to $15.6 billion 

was an umbrella organization called 

Research!America.‖

– Al Hunt

The Wall Street Journal

December 24, 1998

Recognition for Our Role



PARADE Magazine is the most widely read weekly magazine in 

the U.S., with a circulation of over 75 million. 

Influencing the Policy Agenda: 1999

―Two-thirds of Americans agree that funding for medical research 

should be doubled, according to a poll taken last year by the 

nonprofit advocacy group Research!America.‖



―As a member of the U.S. 

Senate, it is incumbent upon me 

to hear the public voice about 

important issues. 

Research!America, through its 

national surveys, gives me added 

evidence of the importance of 

medical and health research to 

our citizenry.‖

Sen. Arlen Specter (D-PA)



Research!America’s Mission

Make research to improve 

health a higher national 

priority



Research!America: 21 Years of Putting 

Research on the Public Agenda

• Non-profit alliance with member 

organizations drawn from academia, business, 

patient organizations and scientific societies 

representing more than 125 million Americans 

• Distinguished, all-volunteer board includes 

former elected and appointed officials, media 

and public relations leaders, and leaders from 

alliance member organizations



Research!America’s 

International Affiliates



Distinguished Board Includes:

• Former members of Congress and high-level 
Administration officials

• Leaders of academic and industry research 

• Public health leaders

• Leaders of voluntary health organizations

• Major media personalities

• Venture capitalists

• Top advertising and public relations executives



What We Faced in 1989:

―Preoccupation by Congress and the 
Administration with deficit reduction and 
competition for appropriations in a resource-
scarce environment have resulted in woeful 
under funding of government agencies 
involved in medical research‖

— from Research!America’s Charter



Elements of Success: 1992-2002 

Campaign to Double the NIH Budget

• Set a very aggressive, quantifiable goal

• Assess the political environment

• Develop messages to support the goal

• Constantly test and demonstrate public support

• Employ earned and paid media

• Employ targeted lobbying when appropriate

• Track progress

• Be persistent

• Say ―thank you‖



To advocate means to speak up, to plead the 

case of another or to champion a cause.

It is something that most of us routinely do on behalf 

of our families, our neighbors, our friends and 

ourselves.

Organized, persistent advocacy is the key to public 

policy change.

First: A Definition
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―…we recommend 

increasing the NIH budget 

by 15% per year, which 

would double the budget in 

current dollars by 1998.‖

— J. Michael Bishop, Marc Kirschner, 

Harold Varmus

Science. January 22, 1993

Set a Very Aggressive, 

Quantifiable Goal

Respected Researchers

Made the Case



―[The goal] has to feel 

like history. 

Incrementalism leaves 

the audience in a 

snooze.‖

Bono
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Barriers to Achieving the Doubling 

Goal, Mid-1990s:

• U.S. economy struggling

• Presidents George H.W. Bush and Bill Clinton 
not vocal champions for NIH

• Handful of Congressional champions

• Members of Congress and American public 
unfamiliar with NIH

• Stakeholders focused on disease-specific 
advocacy

• Researchers resistant to public engagement
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Develop Messages to Support 

the Goal

• Less than a nickel of every health care dollar 

in the U.S. is being spent on medical and 

health research

Source: 1999 Research!America Issue Paper:       
“How Much Is Really Spent On Medical and 
Health Research?”



Develop Messages to Support 

the Goal



Local Always Matters

• ―All politics is local.‖ —
Thomas Phillip ―Tip‖ O’Neill,                                
Speaker of the House, 1977-87

• Local media is crucial: 

San Jose Mercury-News, Stevens Point (WI) Journal, 
Anchorage Daily News, Iowa City Press-Citizen, 
Gainesville (FL) Sun, WWL-AM, WCAX-TV, Dayton 
(OH) Daily News, KTVB-TV, The Idaho Statesman, 
Omaha World Herald, The Oregonian, Topeka (KS) 
Capital-Journal, St. Louis Post-Dispatch
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―…public sentiment 

is everything. With 

public sentiment, 

nothing can fail; 

without it nothing 

can succeed.‖

Abraham Lincoln



Poll Methodology 

• Telephone poll by random-digit dialing

• Size: 1,000+ adults aged 18 and over

• Theoretical sampling error: +/- 3.0%

Typical of general media and

political polling:



57%

22%

5%

16%

Double or more

3 cents

Less than three cents

No answer/don't 
know

1996: Public Opinion Lends 

Support to Doubling Concept
Currently, about 3 cents of each health care dollar spent in the U.S. 
goes for medical research. How many cents out of each health care 
dollar do you think we should spend on medical research?

Source: Aggregate, 1996

Charlton Research Company for Research!America



70%24%

6% Support

Don't support

Don't know

2001: Support for Doubling Strong

Do you support or oppose a proposal to double total national spending 

on government-sponsored medical research over five years?

Source: Aggregate, 2001

Charlton Research Company for Research!America



61%

33%

6%

Yes

No

Don't know

1999: Public is Willing to Pay 

More in Taxes
Would you be willing to pay $1 per week more in taxes for more health 

research?

Source: Aggregate, 1999

Charlton Research Company for Research!America
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Earned Media:
Public Service Advertisements



Earned Media 1999-2002

• Patient 

stories

• Op-eds

• Letters to 

the editor



Research!America has surveyed Americans from many walks of 

life.  The results are stunning. In terms of national priorities, 

almost all Americans want more money for medical and health 

research. A striking 88 percent of Americans want the US to 

remain a world leader in medical research and feel more 

favorably towards candidates who support increased funding for 

research to find treatments and cures for disease.

December 30, 2002

Earned Media 1999-2002



Earned Media, 1999-2002



Paid Media
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Employ Targeted Lobbying

Campaign for Medical Research: Hon. John Edward Porter, Hon. 

Connie Mack, John Whitehead, Hon. Paul G. Rogers, Hon. Bob Michel
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1998 $13.6 Billion

1999 $15.6 Billion 14.7% 

2000 $17.8 Billion 14.1% 

2001 $20.3 Billion 14.0% 

2002 $23.6 Billion 15.8% 

2003 $27.2 Billion 15.3% 

History of NIH Doubling



Health R&D as a Percentage of 

Total Health Costs

Sources: NIH Data Book

Research!America, Investment in U.S. Health Research 2001, 2002, 2004-2009
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―Too many voters have 

not made the connection 

between science and 

prosperity. Scientists 

need to tell the story. It 

has to be told and it has 

to be sold. Tell the story 

with data, tell it with 

anecdotes and tell it 

often.‖

Neal Lane, PhD, Former White House            
Science Advisor



―Perpetual 

optimism is a 

force 

multiplier.‖

Colin Powell, Former Secretary of State
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Say ―Thank You‖



Say ―Thank You‖

Research!America’s Advocacy Awards dinner has been held 

annually since 1996 and has honored politicians, celebrities and 

organizations for their advocacy efforts. 



American Recovery and Reinvestment 

Act

• Research!America led  

advocacy for 2009 ARRA 

(stimulus) funding for 

federal research agencies 

which included $10 billion 

in funding for the National 

Institutes of Health in 2009



U.S. Investment in Health R&D 
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Current Challenges



Most Americans Can’t Name a 

Living Scientist

27%

63%

10%

Yes

No

Don't know

Can you name any living scientists? (% total volunteered responses)

Source: National Poll, May 2010

Charlton Research Company for Research!America

Stephen Hawking 13%

James Watson 2%

Jane Goodall 2%

Michio Kaku 1%

Richard Dawkins 1%

Other 14%



Americans Don’t Know Where 

Research is Conducted

Do you know of any institutions, companies or organizations where 

medical or health research is conducted? 

Source: Your Congress–Your Health Survey, May 2007

Charlton Research Company for Research!America



U.S. is Not Spending Enough on 

Research

54%

40%

6%

Not enough

The right amount

Too much

The U.S. spends 5 and a half cents of each health dollar on research 

to prevent, cure and treat disease and disability. Do you think that is 

too much, the right amount or not enough?

Source: National Poll, May 2010

Charlton Research Company for Research!America



Americans Willing to Pay More for 

Research to Improve Health

17%

38%

19%

20%

6%
Willing to pay more/Strongly

Willing to pay more/Somewhat

Not willing to pay 
more/Somewhat
Not willing to pay more/Strongly

Don't know

Would you be willing to pay $1 per week more in taxes if you were 

certain that all the money would be spent for additional research to 

improve health, or not?

Source: National Poll, May 2010

Charlton Research Company for Research!America



U.S. Should be a Global Leader 

in Research
How important do you think it is that the U.S. is a global leader in 

medical, health and scientific research?

Source: Research Enterprise Poll, February 2010

Charlton Research Company for Research!America



88%

12%

Important

Not important

Scientific Research is Important 

for Job Creation & Incomes
In terms of job creation and higher incomes, how important do you think it is 

to invest in scientific research? 

Source: Your Congress–Your Health Survey, June 2009

Charlton Research Company for Research!America



Most Agree That Basic Research 

is Necessary
Do you agree or disagree with the following statement? ―Even if it 

brings no immediate benefits, basic scientific research that advances 

the frontiers of knowledge is necessary and should be supported by 

the federal government.‖

Source: Your Candidates – Your Health Poll, August 2010

Charlton Research Company for Research!America

43%

45%

9%

3%

Strongly agree

Somewhat agree

Somewhat disagree

Strongly disagree



Research Institutions Should 

Work Together
Do you think the institutions conducting medical and health research in 

this country, such as government, universities, and private industry, 

should work together to develop new treatments and cures, or not?

94%

6%

Should work together

Should not work together

Source: Research Enterprise Poll, February 2010

Charlton Research Company for Research!America



Americans Think Research is Very 

Important to U.S. Economy

69%

29%

2%

Very important

Somewhat important

Not too important

How important do you think research is to the U.S. economy? Is it 

very important, somewhat important, not too important, or not at all 

important?

Source: National Poll, May 2010

Charlton Research Company for Research!America



What Research!America is Doing

• Driving breakthrough advocacy for
• Research as critical part of implementation of health care reform

• Increased Research Appropriations

• Embryonic Stem Cell Research

• More Advantageous Tax and Regulatory Environment for Research

• Making the Economic Case

• Leading stakeholders in messaging and  framing 

the case for research

• Building Champions

• Heightening Positive Media Attention to      

Research



Media Attention

• Policymakers respond 

to media

• Constituents learn 

from the media

• Media attention can 

create public pressure

http://edition.cnn.com/






Jobs and the Economy

• Economic Impact of Research: Jobs’ impact of research 

money by state: 

www.researchamerica.org/state_funding

• Growing the GDP

• Increase the percentage of GDP for research and 

development to 3%

http://www.researchamerica.org/state_funding


Percentage of GDP to R&D

Sweden spent 3.82% of its gross 

domestic product on research and 

development in 2007.

By comparison, the U.S. spent 

2.62% of its GDP on research and 

development.

Source: 2009 Global R&D Funding report (published December 2008), Battelle



Messaging: 
Research Creates Good Jobs

• In 2008, $31 billion in 

government health 

research funding created 

and sustained 490,000 

jobs.

• The average wage in the 

U.S. is $40,000.

• The average wage for a 

life science worker in the 

U.S. is $58,000.
Source: Wage information from The Bureau of Labor Statistics; Job creation info 

extrapolated from Families USA report: In Your Own Backyard 



www.researchamerica.org/economicimpact_award

Garfield Economic Impact Award

Annually recognizes the outstanding work of 

one or more early-career economists that 

demonstrates how medical and health 

research impacts the economy

http://www.uchospitals.edu/index.html


―I believe the 

economic destiny 

of America lies in 

science, 

technology, 

innovation and 

research.‖

Research!America Chair and Former Congressman 
John Edward Porter, October 13, 2009



Effective Messages

• Hope for the Cure

• Reducing the Cost of Health Care

e.g., treatments that delay the onset and progression of 

Alzheimer’s disease by five years could save $50 billion a 

year in health care costs; a one-month delay in admitting 

Alzheimer’s patients to nursing homes could save $1 billion a 

year



―Without research, 

there is no hope.‖

The Hon. Paul G. Rogers (1921-2008), 

Emeritus Chair, Research!America



Bringing Research Closer to Home

• ―All politics is local‖

• Media/Science Forums

• Advocacy Training Programs

• Editorial Board Visits 

• Public-Opinion Polls

• Advocacy Tools for Scientists



Scientists are the Strongest 

Voice for Science

• … but don’t speak out

• Scientists are citizens and voters, too

―Though perhaps they are not well understood, 

scientists are highly respected in our society. They are 

also highly credible. When they speak with a unified 

voice, the people listen.‖ 

— The Hon. John Edward Porter, Research!America Chair



Advocacy Tools for Scientists



―The people we 

really listen to are 

the voters. Not once 

have I heard anyone 

at a public meeting 

ask me, ‘what are 

you doing for 

medical research?’ 

Not even from a 

researcher!‖ 

Rep. Mike Simpson (R-ID),
Appropriations Committee Member



Most Not Well Informed on Elected 

Officials’ Positions on Research

How well informed would you say you are about the positions of your 

Senators and Representative when it comes to their support of 

medical, health and scientific research?

Source: Your Candidates – Your Health Poll, August 2010

Charlton Research Company for Research!America

8%

39%

42%

11%

Very well informed

Somewhat well informed

Not too well informed

Not informed at all



Your Candidates–Your Health 

for 2010 U.S. Midterm Elections

• Outreach to candidates

Candidates for federal office have been 

invited to participate by providing 

responses to a questionnaire about 

health, research and related issues

• Extensive public outreach through the 

Research!America advocacy network 

and sponsoring partners to encourage 

candidates for federal office to share 

their views

www.yourcandidatesyourhealth.org



Research Ranks Well with 

Other Top Election Priorities

War on terrorism

Homeland security

Tax cuts

Research to improve health

Budget deficit reduction

Renewable energy

Education

Job creation

22

34

42

49

53

55

58

73

48

53

36

41

30

35

35

20

30

13

22

10

17

10

7

7

Increase support

Stay the same

Decrease support

Would you more likely vote for a candidate who supports increasing, 

decreasing or maintaining current federal spending on the following: (% 

response)

Source: Your Candidates – Your Health Poll, August 2010

Charlton Research Company for Research!America

Research to improve health



―NIH is spending 

$95 per American 

this year on 

medical research, 

and we need to 

make every dollar 

count.‖

Elias Zerhouni, MD, former director, National Institutes 
of Health, during congressional testimony in 2006



Research Takes Cents

• Fast-food industry revenues 

reached $120 billion in 2006.

• That would fund the National 

Institutes of Health for more 

than two and a half years! 

Sources: Fast Food & Quick Service Restaurants. First Research 

Inc. August 2007; President’s FY08 Federal Budget Request



Research Takes Cents

• Stieg Larsson’s Millennium trilogy 

has sold 3 million copies in Sweden 

alone.

• At 578 kronor each, this would 

fund nearly one-fourth of the 

Swedish Research Council’s annual 

grants for research!

Sources: The Guardian; Amazon.com; Swedish Research Council; XE.com



www.researchamerica.org/blog

www.researchamerica.org/facebook

www.twitter.com/researchamerica

www.youtube.com/researchamerica

http://newvoicesforresearch.blogspot.com

Research!America: Ways to Connect



www.researchamerica.org


